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In response to the Office Action dated September 4, 2002 and made final, Applicants 
respectfully request entry and considera^n of the following amendment: 

IN THE CLAIMS 

Please cancel Claims 5 and 17. 


j£A$i ^^y^ • (twice amended) A method for increasing the efficiency of marketing campaigns 
\Q ^^^J^mvg a targeting engine for analyzing data input and generating data output, said method 
^ including the steps of: 


using historical data to determine a target group based upon a plurality of models 
embedded within and executed by the targeting eiagine, the targeting engine is configured to 
determine a sequential order for combining the/models to define the target group, and combine 
the models in the determined sequential orde/ to define the target group and determine a risk 
factor for the target group; and 


directing the marketing campaign towards the target group determined by the models. 
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